239

10.

11.
12.

13.

14.

15.

16.

naraa'vn

994939%93%1 :’2 NOD)

Albaum B. "Modeling New Product Screening Decisions", in Journal of Product Innovation
Management, 1986.1:32-39.

Ayal Ygal, Raban J., "Developing Hi-Tech Industrial Products for the World Markets", in The
Israel Institute of Business Research, T.A. University ,8/1988.

Brandt.Steven , C., Entrepreneuring in Established Companies, (Irwin, Dow-Jones, Homewood,
Tllinois 60430,1986), pp.252.

Bransford, J.D., The Ideal Problem, "Creativity", in Chp. 6.
Brokaw L., "The Truth about Start-Ups", in Cover Story, march 1993, p. 56-64.

Chell E., Haworth J. & Brearley S., The Entrepreneurial Personality, Concepts, cases, and
categories, (Routledge, NY, Canada 1991) .

Entrepreneurship And Social Change, Edited by Greenfield, M. S., and Strickon, A., (university
Press of America, 1986) ,pp.275.

ERC Statistics International Ltd., Lynton House, Tavistock Square, London 1990.

Gordon Baty B., Entrepreneurship for the nineties, chapter 11: "The Business Plan", Prentice
Hall, New Jersey, 1990 ,pp.92-99.

Hertz B.D. & Howard T., Risk Analysis and its Applications, (N.Y. John Willey & sons Ltd.,
1984).

Hippel E.V.,"Get New Products from Customer Ideas", in Harvard Business Review, 4,5/1982.

Kendrick, J.W., "Measurement of Output and Productivity", in Inman R., Managing the Service
Economy, Prospects and Problems, Cambridge University Press 1985.

MacMillan I.C., Siegel R., and Subba Narasimha P.N., "Criteria Used by Venture Capitalists to
Evaluate New Venture Proposals, "Journal of Business Venturing, Vol.l no.1(1985) pp.
119-128.

Ronstadt, A.B.,MA., DBA., Entrepreneurship, Text, Cases, and Notes, Lord Publishing, Dover
Massachussetts,1984.

Sargent,'M., and Young J. E., "The Entrepreneurial search for Capital: a behavioral science
perspective”, in Entrepreneurship and Regional Development, an International Journal, Volume
3, Number 3, July-September 1991, (Taylor & Francis, London and Washington DC, 1991)
pp.237-252.

Sexton , D. L., Bowman-Upton ,N., Entrepreneurship, Creativity and Growth, (Macmillan
Publishing Co., USA, N.Y ., 1991).

17. Stanley R. Rich and Gumpert David E., "How to write a winning business plan” , in Harvard

Business Review , may-june 1985.

18. Stevenson H.H., "The Start up Process" in New Venture and The Entrepreneur, Irving H., &

Gransbick 1989,

'oM2I"72M 2 ND0)

S —




240

nmr awn

19. Thurston P., "Should Smaller Companies Make Formal Plans?" ,Harvard Business Review,

September - October 1983 ,pp.88-162.

20. Timmons J.A., with Smollen L.S. & Dingee ALM.,, New Venture Creation, 3rd edition,
Entrepreneurship in the 1990, "Screening Venture Opportunities", pp.117, "The What,

Whether, and Why of the Business Plan", pp.329 (1990).
21. Willard Zangwill, Lightning Strategies for Innovation, Macmillan, 1993,

1994 N1 nrya PN 99T NINYID /220302 5Y NPT Y 1 5 TINN 3N
1985 RN NVWDINK MPOY ALYV ON ,APY NN
-1984 y71 7190 N, NYINRY NaYh nnn Y INMNN
-1988 N NNSIN NINY , 095N M0 MNNAYN Y YNNMN
1989 IND IINSIN NPNYNIO NPNIN APPOIN DINNND PInn N S5 17 589y
-1986 137y2 NXONT N3N MM NN, MYPYWAM 2033987 2N :MN MNO DY) T0a

PPN D355 ApNNY PN BN N0, MN3YT HIUND DIIN 199N 1 punn sy Y0 P
207 'ny 1986 NYaYaY pyas

YR M99 N 5175 AVDIPEN ,2AN-5N YD1 YN Nyann s |, nndw M
.15 799 1980, N7 “pnm

1985 NMINON NOIOIBNND NNNN MDY D3y, MpPY - PN 99 2Py poan

DXPVIONN DDIND JYIN NPHYY MANN moNnY 1PYIN NORNNT IR 199 ONDT 1oy
PNY 090 MNP > DN 9110 YY A»1nDa ) N1y YT NY WIN A% Mo Yw nnban
1989 DXPOY 5Mnd NONPN NN NVYOINN ,NIRN PNV NNy v

1991 NND MNSIN 1Y 9p0y Nmn 1207 PN, IND 1Y

-1986 DMNON NLITIANND NN 1999A NN 72X 1999) 'R ONOPM)

1992 7Y Yp0Y MO N1 AYINY nabe POY NN NN VNNN TT PMND

-1991 293N 5N 7Ny, 0990019 59939 MY MP*I30 IPMINN NNVIVON SN 09
-2/94 (T3 NN T #OM0P DpLYr oA 1900p 0poY ©Y5Wa 191, M) o) 37009
1992 N/ 0D NN J9¥NMA PIY 1 DINAD IN DM

IN DN, 003 NRXN ,ONY 79190

NI IOYOINN 2N9100 WY 199 N YT M NIND
NI NOYOIIINT ©YP0Y Ymnk 9900 1 N5 090 A
270N YTOV,0MIVDTNI TIN INT NIV Yon L)
DIANTN NN, DOUN NOIOINNA - NYOING ny9e 1
TPIDPN TIVINN TIOR ,DNPUYNN MTANNN .1

PIPYI PIND ,NBYAN MDVY D 13 12D NN M PYTI NP, MNa os9aN Xy
1996 , TN SO mMnSnwny nawand MIHM,VNIOM MIAMND VNN TIVHRI 7NN

22
23
24
.25
26
27
28

29

.30
31

32
.33
34
35
.36
37
.38
39

.40

St R T — N R —
B e S A % i R

N'971'7212 2 oo




